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Franklin Opera House, Inc.
P.O. Box 172

316 Central St. (City Hall)
Franklin, NH 03235

Tel.: (603) 934-1901
Fax: (603) 934-1910

Visit us on the web at:
www.franklinoperahouse.org

email: director@franklinoperahouse.org

Franklin Opera House, Inc. is a 501(c)3 Not-for-profit Corporation

Board of Directors
Judith Palfrey, President

Tom Adams, Vice President
Marcia Rollins, Secretary

Maj Desautel, Asst. Secretary
Walter Strauch, Treasurer

James Aberg David Bjornson
Diane Boyden-Pesso Norman Bushman

Galen Doscher Pauline Feuerstein
Clayton Gassett Fred Hoffmeister

Terrance Humphrey George LaBonté
David Liberatore Jackie O’Rourke

David Palfrey Jeffrey Savage
Norma Schofield Christopher Seufert

Leigh Webb

Opera House Staff
Steven D. Foley, Executive Director

Jean Thompson, Administrative Assistant

Since the reopening of  the stage, Franklin Opera House has hosted a variety of  concerts, shows and other

cultural events, which have been attended by thousands of  people. We have been able to provide high quality

entertainment at a low ticket price thanks largely to sponsorships from local businesses and organizations.

We are looking forward to another year of  exciting programs as we continue in our efforts to improve the

quality of  the facility for both the audience and the performers. Our immediate focus is on reopening the

balcony, which will allow us to bring in nationally known performers and allow our audience to sit in the best

seats in the house.

In order to be successful, we need your help! We have several ways for you to promote your business through

sponsorships and advertisements for events at the opera house. We hope that you will find that your invest-

ment in a sponsorship or advertisement will be money well spent. The events at the opera house attract people

from all walks of  life and we know that they patronize local businesses. We are happy to hear your suggestions

on ways that we can partner with your business for the mutual benefit of  both.

The mission of
Franklin Opera House, Inc.
is to restore and revitalize

the opera house as a community
center, and to develop community

appreciation for the arts by sponsoring
a wide variety of  events in music,

theater, dance and the visual arts.



Corporate Membership Levels and Benefits

How it works…
Select a membership level from the following list and

you will receive the benefits listed.
We generally direct mail over 1,000 brochures

announcing the season lineup in late summer/early
fall with the logos of  our corporate members at the
Director to Executive Producer levels.  Another 1,000
are distributed in public places including your busi-
ness lobby or waiting area.

1,500 to 2,000 season program booklets are also
printed and distributed throughout the season at each
event and are made available in the lobby of  city hall
and other public places. All corporate member ads are
displayed in the booklet. Logos and recognition of
Director to Executive Producer level members is also
displayed on either the front cover or on the page of
the show sponsored by the member.

Because different corporations have different bud-
geting periods, you can pledge now and pay at a time
that is more convenient for you up to the end of  our
fiscal year, which is the end of  June.

Corporate Members at the Associate Producer Level
or above can make two or three payments if  desired.

Executive Producer ............................. $2500
• Full page ad on inside cover or back page of season

program

• Recognition on the Franklin Opera House website

• Link to your company website

• Cover recognition on series brochure & program

• Recognition in playbills, programs
and other media

• Six Season Passes to Franklin Opera House events
(does not include events at the opera house presented by
other organizations)

Producer ........................................... $1,500
• Full page ad in season program

• Recognition on the Franklin Opera House website

• Link to your company website

• Cover recognition on series brochure & program

• Recognition in playbills, programs
and other media

• Four Season Passes to Franklin Opera House events
(does not include events at the opera house presented by
other organizations)

Associate Producer ................... $750 to 1,499
• Half page ad in season program

• Two Season Passes to Franklin Opera House events
(does not include events at the opera house
presented by other organizations)

• Prominent recognition in event program

• Logo and recognition in series brochure
and on event posters

• Logo and or recognition in media releases

Director ..................................... $350 to 749
• Third page ad in season program

• One Season Pass to Franklin Opera House events
(does not include events at the opera house presented
by other organizations)

• Prominent recognition in event program

• Logo and recognition in series brochure
and on event posters

• Logo and or recognition in media releases

Benefactor ........................................... $300
• Full page ad in season program (51⁄2˝ � 81⁄2˝)

Supporter ............................................. $175
• Half Page ad in season program (51⁄2˝ � 41⁄4˝)

Patron ................................................. $150
• One-Third Page (51⁄2˝� 23⁄4˝) ..................... $150

Member ............................................... $100
• Business Card ad in season program

Three young performers sharing their talents during
the Third Annual Community Talent Night, April 2004

Snappy Dance Theater Performed to a very
enthusiastic audience in April 2005

“Lucky Bob” provided fun for the whole family in No-
vember 2004 with his juggling, magic and other
amazing stunts.

New Art Theatre’s performance of  Macbeth was a first
time theater experience for many of  the 200 high school
students that attended. (November 2003.)


